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IMAG 'NED.

BY YOURS
TRULY

PITCH
DECK



YOUNG & AMBITIOUS DESIGN-
FIRST PRODUCT AGENCY
CRAFTING IMMERSIVE DIGITAL
EXPERIENCES ONLINE AND
BRANDS. A STRATEGIC MULTI-
DISCIPLINARY  STUDIO  THAT
PARTNERS WITH ENTERPRISES TO
ACCELERATE PRODUCT
LAUNCHES & CAMPAIGNS, DRIVING
NEW REVENUE STREAMS AND
REDUCING TIME TO ROL.




|MAMGGGGGGG

c000009<I2- D PP

GGGGGGAAMl |MMMMMMMM
< s — =53

AAAAAMMl B

MMMMWII

P

2g 53
)
L a.%wy,_w c
S % DDODO -
Cld.ﬂ.m O O
a.nlu.,_m 850G
D30 O) © C O
-nmenr-mt H
D n.._U._k._l.C n
VS”UGOU |

o2 O =
C 05 Q9 E l
FE2 LS5 9

. — XX

_Pu nWud_._._ nMm O



We are solving for fragmented
workflows across teams

Understanding core | | | - Reducing gaps with

problems | | an efficient team

Bringing in cohesive
design and direction




DEVELOPING SCALABLE DESIGN SYSTEM

knowledge experience

ACTASANADHOC TEAM ALIGNING TOUCHPOINTS ACROSS BRIDGING GAPS BETWEEN MOVEFAST FROM CONCEPT
FORYOURTEAM WITH THE BRAND LANGUAGE PRODUCT,BRAND & MARKETING TODELIVERY



fortherestless
rebels building the
future

ZERODHA 24

BRANDING, STRATEGY, Ul

;
(2 Muncipal tax & services ( (h Reche
2 (@m0 &
G‘ Muncipal tax & services ( 1 Cable’

SIMPL 24

BRANDING, STRATEGY, Ul

SOLO0 -

BRANDING, STRATEGY, Ul P \ BRANDING-,'STRATEGY,UI

RIPEN

INDEX & MORE

WORK AHEAD IMAG NED.
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PRODUCT AND BRAND BUILT TO HELP ADULTING

STRATEGY, BRAND, MARKETING, PITCH DECK, PACKAGING, VIDEO
POSITIONING IDENTITY, PRODUCT,CONTENT WEBSITE MOTION
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personalize your
plan by answering
the questions

do you have a pan card?

on the way

will get it

find the right
products for
yourself.

start your journey-

credit card 101

credit card statement

* atthe end of every billing cycle, you will
receive a credit card bill or statement
with all the transactions you made with
the credit card.

* it willinclude the balance you have spent
using your credit card.




Qo .
Cg,‘é@ ripen.

own lane.
owhn race.
own pace.

The path to adulting is already tough, it N2
does not need to be a lonely too. 7S Nnpen.




¢ about ripen

the story of ripen - your adulting sidekiclk
1‘ 79 an app you can trust for life. - parine’

T hear it from our users ]
first life goal. family

break your goals
info actionable
~ D ’ y

origin and what is
- - - - . - problem_ talking to 290+Q?ung ripen.
pen solves for ripen is like your love it!! actual ripen has all ripen solv: adults got me thinking
Il questions as incognito mode adulting help, things we didn’t all questic flopic Souiniy

unprepared for such
Joung adults google. and it’s fun!! learn in school young ac

i) =
— ==

bagging your getting your 1st
dream job credit card.

)

life decisions?

finding a move to a new

therapist house * Why do we adult the

by ritvik by aviral by heet by richard by ritvil hard way?
choose a life goal and get a personalized checklist to

complete it or create your own! ¢ ¢ ¢ ¢ ¢

ale

5% ripen. & ourston Q =seroc

ull ¥ =

[2 share eee

getting a credit card

| . i
d - ritvik varghese heet tike
one c a r ‘ o o s e e r I g chief adult & ceo chief frouble-maker
in i J B v

9 products.

know more

slice

we aim to build an ecosystem

that helps india’s P
make informed decisions in... [‘@ one

? compare by features and ratings to get the product
.} ’ife that suits your needs. ~ simran kaur sam taneja

content lead general list

m v : lin R 4

e : .
start super—adul’rlng. makeless lonely by joining 7
the most wholesome community

@ Join our community —
N

learn (-~ @) real-world skills

aviral jain

edit profile
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ripen. : ' HTY ' : o super adu conquer your goals—

we aim to build an ecosystem
your dashboard to tfrack that helps india’s

U make informed decisions in...

D

create actionable plans to navigate through your

finance, health, career and life goals. VP&, Q | j

G )

2897 adults have already joined! ‘

9:41 Wil T .
aviral jain B

@ 07 tasks

due today

s life

¢ aboutripen

valth ° life = career ° » better adult e life schc
80 bagging your dream

internship.

resume —

the story of ripen - your adulting sidekicle
pa\"‘

.k

03 invites left

<

schools never taught you,

but ripen will the eureka

moment.
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Presented By IMAG 'NED. Team

PLUTO MOBILITY

End-to-end fundraise support

Brandstrategy =~ WebDesign  PitchDeck  CopyWriting  ProductVideo  ProductPrototype 3D Render <V|EW WEBS“—E)



https://www.plutomobility.in/

Builtto Last

Loremipsum dolor sit amet consectetur. Proin

Egn BUdIIg the u[(fullycov?lredveg\itlz!es turpis volutpat {Olukp 'EiU"t sed vivert le to
i i makes sure all your delivery LUrpIS volutpat volutpa STO seaviverra Justo
o I I l eaS|es_t dellvery hieterd el o e | F . g :
experience utmost satisfaction. egel;

Get Started




MeetPluto.

" ]
AITFavYTa F Zr 2L r

1:47

Goodmorning, Tanya!

Pluto EX12

Battery: /7% q

22

PlutoEX 12 Daily Summary

2 2°C Connected

Drive Mode

@ ()

AI I YOU r Q UeSt I0NS ’ What license is required to drive Pluto? - &
Answe red Any bike-licensed driver candrive thisvehicle.

No additional license is required except abike

license.

Everything YouNeec

Still curious? Let’s answer your
specific questions.

Getintothe details. These specs highlighth
comfort, efficiency, and pel

Why is Pluto bike-sized? +

We have achieved the optimal size for delivery
so that the delivery partnercan navigate to
dark stores and cloud kitchensin extremely
smalllanes and not have a parking problem
aroundthose areas.

ContactUs

Does the vehicle have areverse mode?

Yes. the vehicle hasreverse mode. By a switch
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WeatherProtection

Shielded design keeps delivery partners
safe fromrain, hail, and sun.

BRAND STRATEGY, WEBSITE, PITCH DECK, COPY WRITING, PRODUCT
VIDEQO, 3D RENDER, PRODUCT PROTOTYPE

luto
mobility

Swappable battery

2x battery holders, 2x range
Double the range, zero downtime

IMAGINED.



Scootersteering

Effortless handling for smooth
navigation, evenin tight spaces.

Phone Charger

Stay connected and powered
up, no matter the distance

/7\

45 kmph
Top Speed

Built to Last

LC

Get Started

R

upto130kg
Load Capacity

Storagespace

To keep phone & water bottles

piuto
mobility

Swappablebattery

2x battery holders, 2x range
double the range, O downtime

MeetPluto.

AW stability

Ensure smoothrides on eneven
orrough terrain

In-Built Storage

3x the capacity to carry more
with every trip

B I G DELIVERIES,

SMALLTIME!

Jointoday!

30 mins @




( a

<VIEW MOTION

BUILDING VARIOUS IN-HOUSE SUB BRANDS FOR THE LEADING FINTECH BRAND IN INDIA

D

ILLUSTRATIONS, AD COPY WRITING ANIMATED
CAMPAIGNS VIDEO

>



https://www.playbook.com/s/imaginati/all-things-motion/Th95YBxkzxFLSaPa6fGF2Q8o

convert &
your CRED coins
to cashback

earn assured I25




reserved for you

make a payment via CRED to
claim 50 rupees cashback.

say goodbye to late fees benefits in plain sights
avoid late fees with real-time get the most out of your credit
reminders from CRED card with CRED.




you're not

overspendmg o
you're under-informed. @ *

Track your monthly spends with ..
CRED




illustrations

and animations from scratch




) PRODUCT THINKING AND EXECUTION

UI/UX, PRODUCT THINKING,
ILLUSTRATION INVESTOR PITCHES



https://simpl.com/

E,' Muncipal tax & services ( [_,h Mc
[-a,‘ Muncipal tax & services ( Eh Reche

Broadband postpaid

& NDMC

Ul Cable TV [ Education fees [—,h Mobile recharge
[2 Muncipal tax & services Cylinder Gas MERIIJeOcTJ Y

g NDMC D Education fees

paylist.

Follow

Simpl &

Pay all your bills in one place. Or tap to pay whenever you
want. Simple, convenient, and totally in your control.

(2) wearesimpl.com Joined November 2023

567 ) 42.7K Follov



4 bill

LY your paylist / - 1
your bills are being L Autopay © |

autopaid using paylist

Your bills View all »

8

%
%
< last recharge: 14 days ago bill due in 16 days
o Airtel prepaid Axis Bank Credit
Users choose bill categories to add to their A confirmation page assuring users that
"paylist,” enabling seamless autopay for P [ s their selected bills are now set up for

multiple payments. automatic payments.

Set & forget autopay

Bills & Recharge available on paylater @)

all T =

< Skip

A centralized dashboard where users can
view, manage, and pay their added bills with
autopay status updates_ Now relax, while we handle all your bills.

Create pay“St What is paylist?

Select categories of bills to add

You're all set!

Autopay disabled for all

Airtel id
E — - q
1 day before expiry

(4 Ch Y

Mobile Mobile Electricity Credit card
recharge postpaid

Axis Bank Credit Card

1 day before expiry

£ 9 w

Cable TV




The app tracks multiple personal finance data points—
Income, expenses, savings, and investments—to give you
a clear financial picture and smarter money management.

This month
24,709 |
Shopping

$21,000

spent this month

Updated just now




Updated just now

. Simpl

Your khata now on

the internet mple by name,

Impl by nature.

SIMPL FOUNDER SERIES =

paylist.

Create paylist
Select categones of bills to add

your paylist

v
blinkit n ! gk make Wil eip by ) NHKAR
The khata that moves Roshan Patel Will Manidi Devin Lewtan
— = = 1S - Will Manidis V| Wi
goibibo ni L WIth you acCross ZGptO L] Founder of Simpl Co-Founder of Simpl Just a chill guy at Simpl
26,000+ stores
book iy show frido libas BIRKENSTOCK
® Simpl about us merchants we support privacy policy

careers d2c simplified terms & conditions
help center Newsroom merchant login @

@ one sigma technologies private itd. case studies contact sales




Phone bill

.
dokkhd dhhhh

FASTag

FhEAE AhkAdA

(B

/ # Electricity bill

Adani Electricii
\ f T E
l,/ A '\_/"-.,"\."V‘J\/"J‘-\_/'\_/'\:WI

L Autopay o |

Multiple payments

Pay all your bills in one place. Set up autopay
once and forget about due dates. Or tap to pay
whenever you want. Simple, convenient, and
totally in your control.

Continue

9:41 all ¥ @

L
paylist. B 6D

~ #bi )

LY your paylist / 3 Eociiy jz

your bills are being L i
autopaid using paylist

o

Your bills View all »

last recharge: 14 days ago bill due in 16 days

.-E
3
<

Set & forget autopay &5 Never miss a due da

Bills & Recharge available on paylater @)

R E]

Airtel prepaid Axis Bank Credit Card

Added to [t Added to ﬂ =
paylist. paylist. &

e

Create paylist

Select categories of bills to add

Autopay enabled for all

Ch v

Mobile Mobile Electricity
recharge postpaid

© n

Cable TV

W >

Cylinder Landline Recurring
gas postpaid deposit

C E[ G ‘+2 Manage paylist bills here
SR S

Continue

Y
()

N X
Credit card

Municipal tax
& services




BUILDING VARIOUS IN-HOUSE SUB BRANDS FOR THE LEADING FINTECH BRAND IN INDIA

“O»)

BRAND STRATEGY, PITCH DECK, COPY 3D RENDER, PRODUCT IMAG INED
WEBSITE WRITING, PRODUCT VIDEO PROTQIYPE A :




zingbyzerodha
India

zing'

K ZERODHA

zerodha commits
<50 crorestostudents
entrepreneurs.

jagah pe use
|l(a? sakte ho

fortherestless
rebels building the
future

enter your email here to get started. deadline: 8thmarch, 2024 joinnow >



starting with
<2,00,000 for 50 pioneers

Write for
a living?

UNDERSTANDI

startups we have
investedin

viewall >

A ZERODHA e T B R e R R e 8y W ZERODHA

in b | el e\}en

@zingbyzerodha




243000 )

your portfoliois up

0.45% 067%

" askme why you're portfolioisup A

A 224,732 (2%)




LEROL INTELLEGENCE

ZERO1BRINGS TOGETHER ANALYTICS FROM ALL ZERODHA'S MEDIA CHANNELS—YOUTUBE, INSTAGRAM,
TWITTER, AND MORE—ACROSS BRANDS, IN ONE UNIFIED VIEW.

“O»)

FROM PERFORMANCE METRICS TO SENTIMENT ANALYSIS IT'S THE 7
CONTROL ROOM FOR ALL DIGITAL ENGAGEMENT. IMAGINED.



intelligence zerodha |2

$ I Dashboard Allchannels Jan1, 2023 -May2,2025 Totalstats v

= summarized video statistics
=,
s
Total Subscribers Total Views Total Watchtime Totallikes

1.2M +2.4% 23.6M -2.4% 2491 56 " 6.4M :2.4%

Total Dislikes Total Comments Returning viewers Unique viewers

6.4M -2.4% 8.1k +2.4% 8.1k +2.4% 81k +2.4%

Video statistics viewall >

K ZERODHA

WHAT IS A

W ZERCDHA

kya hota hai? - A =

e KYA HOTA HAI?
oY

e G A

R zerodhaofficial R zerodhaofficial R zerodhaofficial R zerodhaofficial
stock exchange kyahotahai? sensexkyahotahai? fakekite ipokyahotahai?




thessis

Everythingyouneedto
know about your content
— inoneplace.

ConnectyourYouTube channels, track performance,
explore audienceinsights, and turnvideosinto
newsletters — allfromasingle dashboard.

Effortless, Accurate and alwaysuptodate

4l Onedashboard, Everyinsight. /

("
(LT

Sentiment analysis - Tone analysis

Loremipsum dolor sitamet, consectetur

Engagementtone

Basedon 12,340 comments

77% positive

8,340 comments View all
18% neutral
3,426 comments View all
5% negative
i

1,340 comments View all

sentiment

Keyword Tracking

Search comments across all synced YouTube videos

Enterkeyword

Matched comments

WHAT IS A

zerodha x

B zerodhaofficial

B zerodhaofficial

B zerodhaofficial

broker x Sci

From: Stock exchange kya h

From: Stock exchangekyah

From: Stockexchange kyah



Video statistics zerocha |

VideO statistics Allchannels ~ Janl,2023-May2,2025  Sort v

WHAT IS A

A W STOCK EXCHANGE?

Effortless, Accurate and alwaysuptodate

4l Onedashboard, Everyinsight.

B zerodhaofficial B zerodhaofficial B zerodhaofficial

sensexkyahotahai? fakekite ipokyahotahai?

N zerodhaofficial
stockexchangekyahotahai?

zerolintelligence

by thessis.

See howyourcontent
performs asithappens.

continue

«7 signinwithgoogle

(M Unifiedchannelstats

R zerodhaofficial R zerodhaofficial B zerodhaofficial B zerodhaofficial
stockexchangekyahotahai? sensexkyahotahai? fakekite ipokyahotahai?

Get acompleteview of your subscribers, views, likes,
comments, and watch time — across all your connected
channels.

€ Smartfiters

Zoominonspecific videos, channels, ortime periods to
uncoverwhat'’s really working. Easily filter by date,
contenttype, orperformance

&, SentimentAnalysis

Go beyond numbers and understand how your audience
feels. Analyze tone, emotion, and engagement pattems.

{3 Commentsearch
intelligence

Dashboard Allchannels Jan1, 2023 -May:

e

L Jan17,2023

Allyour questions,

answered May2023

Mo Tu W
X

What is Thesis and whoisiit for?

12M 2 23.6M 24 % 36

1
N
4

o
P

- ConnectaYouTube Channel % . o Thesis is acontentintelligence dashboard for YouTube. 03 04 0
N i A N—— o —_— . It's builtforcreators, managers, and anyone whowantsa
clear, unified view of video performance, audience 10 1
behavior, andengagement. - -
ConnectviaGoogle
) IE
E Signinwithyour YouTube-linked Google account for detailed analytics. L 2 ! 2

6.4M -2.4% 81Kk +2.4% 81k :2.4% i

Canlconnect more thanone YouTube
channel?

How often does the dataupdate?

Video statistics

o~
7 signinwithgoogle

W ZERCOSA

DolneedtobeadataexperttouseThesis?

WHAT IS A

SENSEX

kya hota hai?

What's the newsletter feature used for?

B zerodhaofficial B zerodhaofficial B zerodhaofficial
stockexchanaekvahota hai? sensex kvahotahai? fakekite



VIEW WEBSITE

o

Interactive web experience designed and developed

&

Creative Direction



https://xiaomixplorers.com/
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MOON CAPITAL

BUILDING VARIOUS IN-HOUSE SUB BRANDS FOR THE LEADING FINTECH BRAND IN INDIA

“H»)

BRAND STRATEGY, COPY WRITING PRODUCT
WEBSITE VIDEO

" VIEWWEBSITE )


https://mooncapital-git-game-imagined.vercel.app?_vercel_share=52BSSNEdVQqqEtgPKzHeyp7KrtukwmeD

NN
N
N AN Ik
. |
-
o~ v
AAOONCAPITAL’

INVESTING IN
ARCHITECTS OF TOMORROW

We don't just invest in companies.
We invest inthe future.

45

e iy o
et i future




Made by Imagined Studios Info We back those who dare
to shape the future -

boldly, beautifully, &
with purpose.

Discover Architects

AAOONCAPITAL’

(0003)

EMPOWERING
VISIONARIES

SHAPING
TOMORROW

(0003)

Discover Architects

//Moon Capital is a belief
system, a philosophy, a mission.
We exist to empower the
visionaries who will define the
next century—those who refuse
to accept the world as it is and
instead work tirelessly to build
what it should be.

AAOONCAPITAL’




EMPATHY IS A
SUPERPOWER

Understanding needs, emotions &
& behaviors turns good founders to
greatones

ATALYST

BUILD FOR THE
GREATER GOOD

don’t just build
reate waves

Leave a mark on the world that extends @
far beyond their balance sheets.

WANDER TO
DISCOVER

HUMANS
THE FUT

Best cor

@ ofthem

the peo

<A Breakthroughideas are notbornin
isolation - they come from exploring




@ Moon Capital

Lorem ipsum dolor sit amet consectetur. Consequat suspendisse laoreet platea
praesent cras risus sed venenatis sit. Tristique imperdiet dictum sit enim

pellentesque massa. Lacus faucibus morbi nulla vitae ornare viverra sit commodo
nullam. Vel mattis metus eu gravida quam nulla.

@ Moon Capital

Lorem ipsum dolor sit amet consectetur. Consequat suspendisse laoreet platea
praesent cras risus sed venenatis sit. Tristique imperdiet dictum sit enim

pellentesque massa. Lacus faucibus morbi nulla vitae ornare viverra sit commodo
nullam. Vel mattis metus eu gravida quam nulla.

EMPOWERING
VISIONARIES

AND SHAPING
TOMORROW

@ Moon Capital

Lorem ipsum dolor sit amet consectetur. Consequat suspendisse laoreet platea
praesent cras risus sed venenatis sit. Tristique imperdiet dictum sit enim

pellentesque massa. Lacus faucibus morbi nulla vitae ornare viverra sit commodo
nullam. Vel mattis metus eu gravida quam nulla.

4




MENU

Invest in architects of tomorrow

Match
Personality cards//
to enter the £ universe

- Tl]

AAOONCAPITAL

Play »

®eoeo Invest inarchitects
S
.NHEVEuL
======== Empowering visionaries ======== Match
shaping &> tomorrow Personality cards

toenterthe £ L

skokokskok sokskskok
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CAMPAIGNS, CONTROL CASH PAYOUTS, BLOCK USERS, AND OVERSEE EVERY
ROM A SINGLE, STREAMLINED INTERFACE.

" VIEWWEBSITE |



https://solocreators.app/

SOIO DCISthCIrd + Create campaign

Overall views @® Overall engagement @ Total approved posts ® Total creators on solo ®

11.9m 1.3m 232k 10] ¢

Metrics

‘9% Users
& Filterbybrand v

& Brand campaigns

@ Brands

Active 03 Pending approval (03 Closed (02

G 15" July - 31t July 2024

&8 Manage team

'SEASON 4

The legend of hanuman Barbie - on JioCinema

[ @ instagram reels instagram reels

Budget used: T 30k of 1L Budget used: T 30kof 1L Budget used: T1of 1L

| Current views | Total posts | Current views | Total posts | Total views | Total posts

1.3 million 327 960k 193 3.2 million 19k posts

Learn how solo
works.
View campaign 2 View campaign 2 View campaign 2

Explore >




@Hey_Thats_Me

Your position ur earning

#12 ?1 500

@jayantsingxyz 7500

earnings
View post a 9

@rivar 35,000

, earnings
View post a 9

@coconut
¥5,000
View post a earnings
@ anish_bane_11
#4 %5,000
earnings

View post a

View post A

152K

TSk

views

98k

views

98k

views

9:41 all & .

« Profile €3

3 @ existing_rn

_ . _ (2 Edit profile
9 Bengaluruy, India

ﬂ Cash earned Views on solo
o (ol >
v X275k Yo 1769k
¥ p&cash boosts available ->
N
Earn 1.5x cash boosts
(4 >
Refer & earn .

Past challenges

r-#

f a..
a~
N A |-| _
e 'SEASON 4
h,, 3 .‘,‘ e N e T

Barbie - on jiocinema

Leaderboard

®540k  ®04/100

I [ L . '
| 2y ft‘u‘_\' '"’ﬂ! e %

~ .‘_" =

-

et NOODLES

L

il i 22T
Your max payout

10,000
Yippee Noodles - by
ITC group + ¥15,000

About this collab Leaderboard

Attempt this campaign within 24:24
to unlock the 1.5x cash boost.

Post approval '
-

500 1000 2500

<7500 ¥1,5000 ¥3,7500

?30'( of 1L distributed to creators

Submit content

<

total balance

7,500

payments are being sent to
870088123 @paytm 2
withdraw
Transaction history
19/07/24

° ¥1,000 - Barbie - on jiocinema

credited to wallet

19/07/24

‘ 31,000
money sent to bank account

19/07/24

A %1,000 - Barbie - on jiocinema

money transfer failed







for creators - getstarted @ B

the creator-only club

where you're paid %
for creating

Barbie

~In jfocinemq

; Y RS _ \. | z
oA o | tagram reels ® face

world-class brands on solo

e video i@ JioCinema ‘ How solo works ©

our past campaigns e = Your submissions

Barbie - Movie — The legend of , A — , & active
r I rize poo H numan- 4 L S S ™ s bl k' i i3 ;
elease £10,00,000 anuman-S o 2 £

@ instagram & reels @ instagram & reels

28,00,000 (I8 o 4 15x cash boost

B Barbie - on jiocinema

B i R Your earnings
Stree-2 Trailer | P Yiop¢ g
JLEGEND PP Viows fecxiarboon 5,500

~®r ! 100k ©25/100







9:41

Back to collabs

4 Paid collab

Perfora - product collab -

( q
(Status V> Gollowers count V> (Deliverable type V) (Oollab rate v

/
Expected reach Expected views
N jes fve post v e post

12.7m 10m
\ \

Expected likes Expected cost

790k 120k
Y S

@ Applied creators 10 © Accepted

(

£ 2.5m No creators have been appro
Nirmal Pillai ©@

ENQOgoment

58% 50,000

=)

%




solo

Manage collabs and link

Collabs

Perfora - collab

—

©

@ Imagined studio v

%

Stree 2 release

Dabba mafia cam...

Live Collabs

Past Collabs

Collab requests

Perfora - collab

Collab requests > Perfora- Collab

Nirmal Pillai €
2.9m

| View full profile ~ |

' @ Address avallable '

(& PastCollabs

‘g @kannethseb

4 Paid collab

Perfora - Collab v T50k

58%

1.5m

Back to collab request

C‘Status v) Go!lab rate v) CEngagement rat

° Nirmal Pillai
s

T Nirmal Pillai ¢

58%

1.5m

12k 350,000

202, Sterling finsbury park, Ulsoor,
Bengaluru, 560042

@ Imagined studio v

you can start a conversation once you accept their request

(® Addcollab type

Revoke request >

X

solo

~
Expected reach Expect 4 Paid collab
excludes live posts excludes | =
Perfora - Campaign
12.7/m 10n
Counter offer >
50,000
Board view
Lorem Ipsum is simply dummy text of the printing and typesetting
© Applied creators 10 o Aci industry. Lorem Ipsum has been the industry's standard dummy
text ever since the 1500s
i ™
st No Lorem Ipsum is simply dummy text of the printing and typesetting
N"'m::“ p:"_:‘_‘? @ incustry. Lorem Ipsum has been the industry’s standard dummy
' : text ever since the 1500s
Engagement Collab rate
58% 50k [ Acceptoffer > J ( Reject offer J
S S | Cool! will let you know :)
g =
®29m
Nirmal Pillai £%
@mahlyf_mahrulz
® ¢
Engagement Collab rate

Back to collab request

[ Past campaign collabs ]

Nirmal Pillai &

29m

58% 1.5m

12k 50k

202, Sterling finsbury park, Ulsoor, Bengaluru,
560042

L (© View conversations J

1]

( Revoke request >

Creators past collabs with you will appear here

Past campaign collabs

4 Paid collab

ar Collab requests

Chawva - Movie trailer 25,000

.8
v

e+ Barter deal

Product

Perfora - product campaign - reels

s
-

4 Paid collab

¥50,000

The legend of hanuman - Trailer

N

9:41

solo

F_N

%

, Imagined studio v

Live collabs

Perfora - product campaign - reels < Barter deal 567 23

4 Paid collab 567 23

Perfora - product campaign - reels

©23m €

Nirmal Pillai £
@mahiyf_mahrulz

©23m @

‘ Nirmal Pillai £
@mahtyf_mahnitz

Kenneth Sebastien €

@kannethsab

798k 7]

W

54,690 Likes

oD &

[ Approve post » J [ Reject post

e

Reason for rejection

Lorem Ipsum is simply dummy text of the printing
and typesetting industry. Lorem Ipsum has been
the industry's standard dummy text ever since the
1500s

Collab requests

Select multiple

®

1.2k 568

12

450

(a

) Gype of collab V> Gollower‘s count \) Gngagement \D

@ Applied creators

© Acce

pted

@ Rejected

i ™ ™
4 Pald collab ©2.9m + Paid collab ©@2.9m
Nirmal Pillai & Mridul Sharma #
58% 1.5m 50k 58% 1.5m %65k
\I
[ View request > ] [ Reject request » j L View creator > | [ E J
J
e J O\ J
™
o Barter deal 2.9m

Kenneth Sebastien

1.5m
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Commenda| Global tax comy
T Commenda Countries Product Partners Blog

Commenda partners with aws marketplace for USA compliance and incorporation - . 1
& C @ htips://commenda.io

INCORPORATION | ACCOUNTING | TAX COMPLIANCE Jom J - 3 li-Commenda Countries Product Partners B|Og

Global tax compliance for —
international companies. -

Incorporate multiple entities, monitor your global tax

and connect with accountants to stay 100% compliant.

Apr =i
ASSIGN CT&00 TO ACCOUNTANT
Apr Initech Pvt td.
Book a free consultation - v Form CT600

=

Trusted by 200+ finance and compliance teams at companies from startups to multinational corporations.

o Averhncd ID: 224433 Olivia Jane

Data Analyst ID: 224433
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CRAFTING A DIGITAL PRESENCE ECOSYSTEM WITH WEB AND APP
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https://shoppin.app/

welcome to shoppin’

{5 continue with google

terms of service

privacy policy. notice at collection.

(3 use another image

show me results for this full length coat for women

in yellow, red, and black as well. °

curation wishlist @ aviral :
results for image
500+ products from 48 partn
Ill' ? L}
E " vintage 139 aesthetic I% 90’s '&
search what you see e S
aviral jain
( nqmqstecoconut>
h&m
skirt
reward points total seeds:
1seed =Rs.1 52
1,700 -

emm® O O

0 50 500

set up your profile and
get 100 seeds




hello,
mini radinl
lovps you

HW>DSAD
o
BB g

HIKE

- | where louis vuitton dreams o
' < meet sarojini steals |

.

T AN A G o DL . g ' IS ;a;,.,,_.uw:_lh_




aviral jain

@ MMS‘!@GM}

reward points

get 100 seeds

your next
fashion find?

reppy lounge wear streetwear y2k

garde streetwear y2k glam wint

m winter hoodie streetwear y2k

!i
*nmrmﬁwﬂ, P :s

: a ) s
i

e n

www.shoppin.app

clothing

beauty

eyewear

. -
TR .L vey nu.s h:.i&;_.__,i:‘-_x YR L e

l_; -
,\\% ety

‘; '.4. J‘ht B‘Lw!‘.l\ ll*d:rl:.l‘l..

¥ 4
¥ oS
g o4
rd
B0

— _
-
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D

BUILDING VARIOUS IN oL

STRATEGY, BRANDING, WEBSITE,
POSITIONING IDENTITY, ANIMATION APP DESIGN



@

allsthat

itheveryblocked spamcall, geta
lcategories.

one plan. one price.
no confusion.

some short description
anhere

free trial

loremispum some short description
abouttheplanhere

+ trytheaicallassistant

+ trydifferentscenarios

- N PSR 1 LNNSRy (ONNRERTR SN

R i T T L R s ) SN NNl TR et

what happensif clayo blocks an o
important call by mistake?

9:41 all ¥ .

Aviral Jain

Loremipsum dolor sitamet, consectetur
adipiscing elit, sed do eiusmod tempor incididunt

call screening "
preferences
real estate business spam
% < 2
founders education vC
contacts 8 re-sync

& clayoai [

|
= call
smarter

clayo answersunknown calls soyoudon’thave to.
it filters spam, handles strangers, and sends you what matters. your
personal aigatekeeper — onlyimportant calls get through.

[ clayo.ai J

9:41 all ¥ =)

hello aviral,
today’s summary

spamcalls
bBlaockedtaday

take control of your calls today

reclaim productivity with Clayo managing your calls, so
you stay focused

(enteryouremail address Jointhe waitlist ¥ >

terms of service features how it works testimonials pricing fag

©2025clayo.ai allrightsreserved

9:41 all = (.

your digital gatekeeperenst
meaningful callsreach you

enteryouremail address



& clayoai

efficiency empowerment Reliability

T v A AR, A, TR AR, v . RS 7 T A,

& clayo.ai

X

N

N

de forthose
vho value theirtime

Ay IS M _,de'forentrepreneurs, professionals, and big thinkers
1o move fast and value theirtime.

¢ A

AR .\ aNERNERN " )\
i



@ Detailed Analytics

2h14m day v

today, you've saved

@ Advanced CallManagement

Sat Sun Mon Today Wed Thu

e urgent delivery * forwarded
+1(847)293-4756 20 Apr
\: insurance scam * cancelled

J/ +1(847)293-4756 20 Apr

pitchmeeting * scheduled

+1(847)293-4756 « 20 Apr



Product Howit works Pricing

made for those
who value their time.

clayisforentrepreneurs, professionals,
and big thinkers who value time.

yourdigital gatekee

Perensuring only
Meaningful calls rea

_ st, natural
frontline of fa
chyoy

conversations
contact
enter Youremailaddress

Alscreens, blocks Spam, and prioritizes your
Ps — xactly howyoy want,

B'A

ineered Gatekeeper
en .
t sgave time loremispum
o
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https://21andlabs.com/

Y "\"-\




Thm k
big., thep,
Jue Our
ba u {en('fed =
We o tco; Crey, ‘
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e““s
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- .
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Follow

21&labs &

The team BitcoinFi founders call at 2 AM: part strategist,
part fixer, part hype squad.

() 21andlabs.com Joined November 2023

567 42.7K




BUILDING VARIOUS IN-HOUSE SUB BRANDS FOR THE LEADING FINTECH BRAND IN INDIA

PITCHDECK, LINKEDIN ADS
SOCIAL MEDIA COPYWRITING




Insider

Insider for

Al enabled Marketing
Automation Marketplace' 25




Insider
GELE 125,120 followers

20h+®

You shouldn’t have to fill out a form to see what a platform can do.
The last demo you'll ever need to book... is the one you didn't.

@sider | USEINSIDER.COM

Experience #1 platform

loved by Marketing and customer Engagement Teams

No form e No pitch ¢ No pressure

i S
Good Afternoon, Amy!
o= @29 ;@
BEFORE AFTER

Form fill out - 80+ use cases .
3 days delay . No form fillout .
2 pitch calls . No delay .
Wasted time . Instant Value .

D Like (=) Comment > Share q Send

duct Roadmap

Onboarding
Product Description

Email Template Modules
ion

On Canwvas Assistant - Joumeys = o

Insightts Assistant for Channels
i ~ ]
© i e
Catalog Management Al Decisioning
: Descriptions # Tipsén Al Decisioning Insights for
Campaign Optimization
: price recommendations ©# fus
Al decisioning based on
o Joumey Outcomes
c pricing * Fulum
1& Inventory
ation

from Digital commerce

link to the video =

G @l
I'm
b I R DR ST N U N e

Al Rt ER B R D AR R

9 K + Participants 20 K + Regions

link to the videa =

We are scaling in
our markets 46%

Increase in Annual
Contract Value (ACV)

Persona based focused sales motions

Scaling up for complex multichannel (o)
implementations 92 /o

Building a better brand for enterprises

% conversion on
Proof of Concept (POC)

130+

In-Person Events hosted
across 26+ regions

Maximizing Value Delivery 5%
for € TURKISH AIRLINES Al - DeCIS|0n|ng

to a Personalized Digital Concierge

Agent One ™ for customers

Persona - led sales motions

Marketing Digital E-Commerce CRM Product

PHILIPS PHILIPS CLARING co L = ING s
Julie D. Fanny Cussac Alysha Rhody | Semith Yasawvul
\ Head of Marketing Cl ital Officel 3 Head of eCommerce Head of CRM y ior P

Role:  Buyer/Influencer Role:  Champion/Influencer Jobe: finfluencer e Jser/Infiuencer Role:  Influencer

Cares about Cares about

Relevant Channels:




BRAND STRATEGY, WEBSITE, PITCHDECK, C 2% WRITING, PRODUCT VIDEO, 3D RENDER, PRODUCT PROTOTYPE

PRESENTED BY | IMAGINED.

TEAM IMAGINED



Delivery in cities can be
slow, polluting, high
iInfrastructure and
inefficient.

Building drone center
of excellence.

5 k+ No. of drone pilots trained
1 5 k+ No. of jobs
1 O k+ Skilled manufacturing

INNOVATION AND TECHNOLOGY

Last-mile de
at $0.08 per

Fast, clean, and
affordable.

.

g -

! % <
'_ , :

Lo L 'h"l‘*h_-»_

O
Airbound is transforming last-mile delivery with its cutting- ik
edge drone technology. Using a unique blended wing
body design, their drones are ultra-lightweight and highly
efficient, making them a game-changer in reducing
delivery costs. With advanced carbon fiber
manufacturing, Airbound has developed drones that
weigh just a fraction of traditional models, boosting both
performance and range.

Starting with medical deliveries, Airbound focuses on
transporting essential items like blood samples between
health centers and labs. This allows them to prove the
reliability of their system in time-sensitive environments. As
they scale, Airbound plans to expand into everyday
deliveries—bringing groceries, food, and more straight to
your doorstep, faster and cheaper than ever.

What we are, up next

From concept to launch, every milestone has
brought us closer to redefining delivery.

Scale to a fleet of 50 drones with § 1M ARR
Built the prototype and started testing it. Complete our first delivery

Tk
1

OpenDrone starts as a project

e AL
L /L

Finished building the MVP and starts testing.

i .

Make our Operations scalable for a full commercial launch
Start entering devel

Jul 20 Mar ‘21 Dec ‘21 Feb ‘21 Dec ‘22 Mar ‘23 Dec ‘23






IMAGINED.

RMAITRIX

End-to-end fundraise support

—_— J

‘-

s Brandstrategy MProductVideo Web Design _ 1 " VIEW WEBSITE
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https://www.armatrix.in/

From industrial automation
to defense-grade systems,
Armatrix engineers
intelligent machines that
operate where humans can’t
—and shouldn't.

redefining access {1

incriticalinfrastructure

| e )
| “The future of Accessibility”

AnIndustrial and
N} ARMATRIX armatrix.in » — S




automation and safety to case

bringing automation and safety to

ndgas ONGC aviation

clicktowatch 2

wing fuel tank
human-based ggs tankinspections require 7-8 days inspection

of downtime for preparation.

! internalinspection of tanks LB W)  inspectionofengines
' crude tanks, chemical tanks revenue-driven downtime constraints limit - S
inspections toless than 1/3rd of the tank farm. G

current methods

no solutions currently exist forin-service inspections,

»__ _ that can perform the internal inspection at zero turbojet
' downtime N inspection
- L] '
g L RS REDSCIONS 8 inspection of underwing fueltanks
turbines, reactors =%
inadequateinspections cause ~Z60lakh losses per
tank fromleaks and spillage.
— 6
0 cleaning andrepair ~ . i B
3 e P B inspection of curved fuselage >
LY pipelines, silos =

Visit tothe ONGC asset, Gujarat Visitto Shell India Commitment from ONGC

significant market players

global robotics maintenance raising grgg:lrgustry ready
$41.66Bil (2023) @ $2
$150.03Bil (2032)

CAGR:15.3% _— million

achieverevenue
milestones

e N

robotics

TECHNOLOGIES

connectwithuson:

contact@armatrix.in
O ARMATRIX +91 9987986515 armatrix.in




e Yo

SINGULARITY

video content series




Airbound - blended wing drones for last-mile delivery

| Failed to build a Billion Dollar Company 0

{ Raised

to solve my own problems.
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Aweekly wrap-up app that
collects yourphotos, music,
moods, and moments—then
shares it with your favorite
people.

Weekly. (www.checkweekly.in)
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< edit

preview.

what made you happy this week

save your weekly

share it with
your friendsl

logout

see you soon
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OMNENEST DASHBOARD: TOTAL VISIBILITY AND CONTROL OVER YOUR SERVER ECOSYSTEM.

A UNIFIED DASHBOARD TO MONITOR ALL SERVERS AND DEVICES, TRACK CRITICAL EVENTS, AND TAKE
ACTION ON FAULTY OPERATIONS—DESIGNED TO SIMPLIFY IT OVERSIGHT AND OPTIMIZE UPTIME.



414

business

lastrefreshed on
21stNov2024,11:48 am

Successful orders

$45,213.89

Orders

Info
Info
Info
Info
Info
Info

Info

Info

B Legend item

Trades

Info
Info
Info
Info
Info

Info

Info Info Info Info Info Info Info Info

Info

OmneNEST
Database

100% 100%

Database 4 Database

LogIn

Loginto access yourdashboard

Name

Password

Create password ©

Forgot Password?

OmneNEST Technologies Private Limited. 8th
Floor, Vaishnavi Tech Park, Sarjapur Main Road,
Bellandur, Bengaluru, Karnataka - 560103.

Loglin

Omne[llhlngé:[

(B overview

@ monitoring

@ application

setting

signout




(B overview

e

@ monitoring

(® application

Primary

overview

Servers

Description

100 %

operational

Switches

Description

100%

operational

Orders

Info
Info
Info
Info

Info

Info

Info

Info

& Operational

Status

Backup UAT DR

& Operational & Outage

- Routers

Description

92.6 %

operational

5 Database

Description

. 100%
Switch

SCH-43 es

Error message here. Eg: Outageinthe
switch, contact tech team. Info

Info

Info

Info

Info

Info

]
]
-
T
. n
N |
=

Info

CUT BOD

last refreshed at 21stNov2024,11:48 am

@ Outage - ESXiHosts

Description

Router

LDR-02

Noincidents reported since 20th Nov

operational

& Operational & Sucess

Adapters

& Operational

Outage -




o v 4 7.0 /0 LV
maonitoring infra lastrefreshed at 21stNov 2024, 11:48 am nfo @ monitoring
AMO orders AMO orders AMO orders nfo | [ |
Infra Info Infa Infa Info Info Info nfo nfo 3 infrs Hostname IP Address Type = Setup = G
Description Info
]46 36 16 B Legenditem
e server0l [ 192158.1.38 (1 1 1
Switches Routers Firewalls ESXiHosts SAN
@) servers
AM rders AM rder Orderrate = 7
. _ _ LGlaeS Dorders “ e server0l [T 192158.1.38 (7 2 |
Switchname IP Address Type = Setup = o
743 13 '
® switch0l [ 192.158.1.38 Management 1 e ® serverDl [ 192,158.1.38 O 3 1
nfc
e switchOl [ 192.158.1.38 [ p2P 1 e server0l [ 192.158.1.38 [3 1 1
o
£
® switch0l (3! 192158.1.38 (3 LAN 1 ® server0l [ 192.158.1.38 (¥ 1 |
nic
nio
® switchol (3! 192158.1.38 (I Management 1 e nfo o o o nfo ® server0l [ 192158.1.38 [ 2
Info
M Legend item
* switchOl 192.158.1.38 P2P 1 ® server01 [ 192158.1.38 [§ 3 1
Trades
® switchOl 192.158.1.38 LAN 1 Description ® server01 [ 192.158.1.38 [H 1 1
== A
e switchol [ 192.158.1.38 [ pzpP 1 All bse_cm nse_cm Trade over time S ® server0l [F 192.158.1.38 [7 2 1
47 26 72
® switch0l (] 192.158.1.38 [} LAN 1 nfo signaut Items per page: 9 ~ Showing: 1-9 of 25 ¢« Prev 1 of 3
nfo
o switchol (& 192158138 (9 on . Metric 4 Metric 5 Metric 6 i
o
37 76 36 =
Items per page: 8 Showing: 1 -9 of 25 < Prev i of 3 Next 2 i
Info Infa Infa Infa Infa Infa Info Info
e OmneNEST Step2of3 - Enable 2-St
W Legend item
application * orders last refreshed at 21stNov 2024, 1:48am Traderate = 7
Login COI.I nt Server Duration Uiy
Description Overall v Last & hours nfc
ntc
Login over time = Orders & Trades S =
Info info E
I nfo nfo
Info nfo
i B S .. Scanthe QRCode
Info e nfo Il
£ 1o / 2 ,.,_L.. e Scan the QR code using your mobile phone. You will
2 o ” o " nf ¢ fo it B i ;
T i - = e " s e i e L k2 2 need apps lke Google Authenticator, Microsoft
Infa e o §2 Info Authenticator, or Authy to complete this process
" o / - / f / S / B Logendiiem y p p
t I = "‘HH__U nfo i
Inio nfo
Mon Tue Wed Thu Fri Sat Sun Mon Tue Wed Th Fri Sat Sun Enter the 6-digit code generated by your app:
M Legend item W orders W Trades [ 6 ‘ 4 ‘ 8 ‘ ‘ ‘ ‘
Orenter the following code manually into
the app:
Orders
Description JBSFDAWFHAHSENIVEQ [3
AMO orders Cancelled Completed Orders g @l
12 32 65
nfo . .
< Discover OmneNest Technologies
Modified Open Open pending it Backtologin Y
R Loginto access yourdashboard
27 35 16 =
EnterTOTP
e Use your authenticator app to generate and
AMO orders AMO orders AMO orders | | enter the 6-digit TOTP
Info Info Info Info Info nfo nfo Info
]46 36 ]6 . : Info B
M Legend item Enter the 6-digit code generated by your app:
i it g =
| Il w wstrefre 1 New .48
AMO orders AMO orders Order rate SV e s @ OmneNEST
Database 3 Database - Setup
743 13 vty " serti
Primey @ Operstions @OmneNEST Settings
Manage your account
o Or use backup codes
Backup @ Operational (D cverdiew - Profile
o
£
o UAT @ Out Name Phone
@ Profileinformationismanagedbyy
nfo Santosh 92835xyz organization
DR @ Outage
info Info info Info nfo Info Info Email Company
cut & Operationa
Info o - . 1 1 e santosh@twospoons.ai 2% Pvtitd.
M Legenditem
& Orders = Trades Password
Trades OmneNEST Technologies Private Limited.
= - - - ~ =~ Pyrrdas M ard easdas e




RIPEN DASH

al 1L

Ripen turns adulting into an interactive journey—with quests, chg
you build real-life skills and habits. Think of itas a

(Presented X By IMAGINED.



(© Quests.

dash.







(© Quests.

dash.

) Categories.

Whereto

-l

S 4

@9 o

published
successfully!



INTERNET@IMAGINED.IN [G: @IMAGINEDHOQ WWWIMAGINED.STUDIO

PRODUCTS, BRANDS, APPS BY A TEAM THATS BUILT IT ALL

ALL UNDER ONE
UMBRELLA

IMAG NED.



